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DISCLAIMER 
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This investor presentation has been prepared by Marico Limited όάaŀǊƛŎƻέύ and does not constitute a prospectus or placement memorandum or an offer to 

acquire any securities. This presentation or any other documentation or information (or any part thereof) delivered or supplied should not be deemed to 

constitute an offer. 
 

No representation or warranty, express or implied is made as to, and no reliance should be placed on, the fairness, accuracy, completeness or correctness of 

such information or opinions contained herein. The information contained in this presentation is only current as of its date. Certain statements made in this 

presentation may not be based on historical information or facts and may be άŦƻǊǿŀǊŘ looking ǎǘŀǘŜƳŜƴǘǎέΣ including those relating to the general business 

plans and strategy of Marico, its future financial condition and growth prospects, future developments in its industry and its competitive and regulatory 

environment, and statements which contain words or phrases such as ΨǿƛƭƭΩΣ ΨŜȄǇŜŎǘŜŘ ǘƻΩΣ ΨƘƻǊƛȊƻƴǎ of ƎǊƻǿǘƘΩΣ ΨǎǘǊƻƴƎ growth ǇǊƻǎǇŜŎǘǎΩΣ etc., or similar 

expressions or variations of such expressions. These forward-looking statements involve a number of risks, uncertainties and other factors that could cause 

actual results, opportunities and growth potential to differ materially from those suggested by the forward-looking statements. These risks and 

uncertainties include, but are not limited to risks with respect to its hair care, its healthcare business and its skin care business. 
 

Marico may alter, modify or otherwise change in any manner the content of this presentation, without obligation to notify any person of such revision or 

changes. This presentation cannot be copied and disseminated in any manner. 
 

No person is authorized to give any information or to make any representation not contained in and not consistent with this presentation and, if given or 

made, such information or representation must not be relied upon as having been authorized by or on behalf of Marico. 
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COMPANY OVERVIEW 
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MARICO AT A GLANCE 
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hƴŜ ƻŦ LƴŘƛŀΩǎ ƭŜŀŘƛƴƎ /ƻƴǎǳƳŜǊ tǊƻŘǳŎǘǎ ŎƻƳǇŀƴƛŜǎ ƻǇŜǊŀǘƛƴƎ ƛƴ ǘƘŜ Beauty & Wellness space. 

95% 
% of Market leading  (No. 1 or  No. 2 ) brands 

24% 
Bottom-line CAGR since inception 

22% 
  Revenues from International  Business 

16%  
Top-line CAGR  since inception 

INR 6,333 cr. INR 814 cr. 

$ 6.7 bn. 
Market Capitalisation as on 31 August 2018 

25+ Years 
Operating since 1990 

($ 982 mn.) 
 

FY18 Revenue 

($ 126 mn.) 
 

FY18 Net Profit 

26% 
Total Shareholder Return CAGR  

since listing in 1996 

INR 100 invested in 
Marico in 1996 was 
worth INR 15,750 on 

March 31, 2018 

1996 2017 

100 

15,750 
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INTERESTING  FACTS 
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50% 
of our talent in consumer facing 
functions in Technology and 
Marketing are women 

>5,000 
Population of towns 
largely covered by aŀǊƛŎƻΩǎ  
distribution network  

185+ million 
Households touched every month 

1 out of 3 
LƴŘƛŀƴǎΩ ƭƛǾŜǎ ƛǎ ǘƻǳŎƘŜŘ ōȅ aŀǊƛŎƻ 

56% 
of the total workforce are millennials 

155+ million 
Packs sold every month 

1 out of 10 
Coconuts grown in India  
are used by Marico 

2,348 
Size of Company workforce 

Parachute 
²ƻǊƭŘΩǎ ƭŀǊƎŜǎǘ ŎƻŎƻƴǳǘ ƻƛƭ ōǊŀƴŘ 

11 
acquisitions in 12 years  
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Harsh Mariwala, a young 
graduate, joins the family 

business 

Harsh envisions a branded 
FMCG market for coconut and 

refined edible oils 

Harsh discovers the 
ubiquitous Parachute 

blue bottle 

2nd April 1990 ɀ 
Marico is born 

First overseas 
manufacturing facility 

in Bangladesh 

Marico lists on the 
Indian Stock Exchanges 

Marico enters Skin Care 
solutions ɀ Kaya is born 

Marico launches 
Hair & Care, non-

sticky hair oil 

1971 1990 1991 1996 1999 2002 1974 1980 2006 

2010 2011 2012 2013 2014 2017-18 2006-07 2009 

Nihar enters 
-ÁÒÉÃÏȭÓ ÆÏÌÄ 

Marico enters Egypt and 
South Africa through 

acquisitions 

Marico Bangladesh 
lists on Dhaka Stock 

Exchange 

Marico introduces 
Saffola Breakfast 

Marico enters 
Vietnam through 
acquisition of ICP 

Marico acquires Livon & 
Set Wet 

Kaya Skin Care 
demerged  

Harsh steps down as MD 
and Saugata Gupta takes 

over 

Investment in  Startup 
Ecosystem - Beardo  and 

Revofit 
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PORTFOLIO : BEAUTY & WELLNESS 

8 

Leave-in Hair 
Nourishment 

Healthy Foods Male Grooming 

Å Value Added Hair 
Oils 

Å Hair Serums/Tonics 

Å Healthy Refined 
Edible Oils 

Å Oats 

Å Hair Gels/Creams 

Å Deodorants 

 

Coconut Oils 

Å Coconut Oils 
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GEOGRAPHICAL PRESENCE 
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South 
Africa 

Bangladesh 

South 
East Asia 

The Company also exports its products to markets in the Indian-sub continent such as Nepal, Bhutan & Sri Lanka as well as 
Indian diaspora markets across the globe.  

Marico aspires to be a leading emerging MNC with a leadership position in the two core categories of Nourishment and Male 
Grooming in its chosen markets in Asia and Africa. 
 

India 

Middle 
East & 
North 
Africa 
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BOARD OF DIRECTORS 
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Mr. Harsh Mariwala  
Chairman & Non-Executive Director 

Mr. Ananth Narayanan 
Additional (Independent) Director 

Ms. Hema Ravichandar 
Independent Director 

Mr. Saugata Gupta 
Managing Director & CEO 

Mr. Rajen Mariwala 
Non-Executive Director 

Mr. Nikhil Khattau 
Independent Director 

Mr. B. S. Nagesh 
Independent Director 

Mr. Rajeev Bakshi 
Independent Director 

Mr. Rishabh Mariwala 
Additional (Non-Executive) Director 
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MANAGEMENT TEAM 
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Mr. Ashish Joshi 
Chief Operating Officer, SE Asia, 
Middle East & Africa Business 

Mr. Saugata Gupta 
Managing Director & CEO 

Ms. Anuradha Aggarwal  
Chief Marketing Officer 

Mr. Jitendra Mahajan 
Chief Operating Officer ς  

Supply Chain & IT  

Mr. Amit Prakash 
Chief Human Resources 

Officer 

Mr. Gaurav Mediratta 
Executive Vice-President 

& Head - Legal 

Mr. Sanjay Mishra  
Chief Operating Officer - 

India Sales & Bangladesh Business 

Dr. Sudhakar Mhaskar  
Chief Technology Officer 

Mr. Vivek Karve 
Chief Financial Officer 
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Our value system in 3 simple words ɀ Ȱ-ÁËÅ ! $ÉÆÆÅÒÅÎÃÅȱȢ 

CORE VALUES 
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Our values form the base of our unique culture and is the guiding force behind our actions. 

Boundarylessness Opportunity 
Seeking 

Innovation Transparency 
& Openness 

Consumer 
Centric 

Bias For 
Action 

Excellence Global 
Outlook 




