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Marico Limited enters the vegetable and fruit hygiene category with 

Veggie Clean, made with 100% safe ingredients 
 

Mumbai, 30 April, 2020: Marico Limited, one of India’s leading consumer companies, has announced its 

foray into the vegetable and fruit hygiene category with the launch of Veggie Clean, made with a unique 

mix of 100% safe ingredients. With an aim to aid and strengthen the country’s fight against the Covid-19 

pandemic, Marico Limited is expanding its play in the health and hygiene segment. Addressing an industry 

gap and with innovation at the core, this newest introduction offers a unique mix of ingredients that 

remove all the germs, bacteria, chemicals, waxes and soil present on the surface of fruits and vegetables 

without leaving any residue, aftertaste or smell. 

 

Increasingly, both personal and domestic hygiene is becoming priority top priority for consumers. While 

hand, body, home and kitchen hygiene is in practice and consumption habits are also evolving in tandem 

with the current situation, ensuring complete sanitation of our fresh produce is still limited to only rinsing 

them with water. To bridge this gap with an innovative solution, Marico Limited has launched a first-of-

its-kind fruit and vegetable cleaner.   

 

Veggie Clean will be available across modern and ecommerce channels in two SKUs - 200 ml and 400 ml 

for INR 149 and INR 289 respectively. The solution does not contain any harmful preservative, is soap-

free, chlorine-free and alcohol-free. It can be used to clean all kinds of vegetables and fruits except 

mushrooms. Veggie Clean is made from ingredients that are derived from natural sources. Simple to use, 

one is only required to soak and hand rub the fresh produce in a solution made of one capful of Veggie 

Clean and 2 litres of water followed by rinsing the soaked produce in running water 2-3 times for about 

30 seconds. 

 

Speaking on the launch, Koshy George, Chief Marketing Officer, Marico Limited said, “We at Marico believe 

in innovation that makes a real difference and as a responsible organization, we continue to develop 

disruptive solutions that help address emerging consumer needs. We are witnessing a definite shift in 

consumer habit and consumption patterns are increasingly being centred on personal and domestic 

hygiene. Keeping this in mind, we have launched Veggie Clean made with 100% safe ingredients, an 

industry first innovation which will help consumers sanitize their fruits and vegetables by removing 

impurities that may be present on the surface. With this launch, we hope to fill an existing gap in the 

hygiene segment.” 

With an increased focus on health and hygiene products, Marico Limited has been innovating and 

intensifying its presence in the category. The company entered the hand hygiene segment with the 

launch of Mediker Hand Sanitizer in India and hand sanitizer and hand wash in Bangladesh. It aims to 

continue exploring newer avenues in the health, hygiene and foods sector in other geographies.  
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About Marico Limited 

Marico (BSE: 531642, NSE: “MARICO”) is one of India’s leading consumer products companies, in the 

global beauty and wellness space. During 2018-19, Marico recorded a turnover of about INR 73.3 billion 

(USD 1.05 billion) through its products sold in India and chosen markets in Asia and Africa. 

 

Marico touches the lives of 1 out of every 3 Indians, through its portfolio of brands such as Parachute, 

Parachute Advansed, Saffola, Saffola FITTIFY Gourmet, Coco Soul, Hair & Care, Nihar Naturals, Livon, Set 

Wet, Set Wet Studio X, True Roots, Kaya Youth O2, Mediker and Revive. The international consumer 

products portfolio contributes to about 22% of the Group’s revenue, with brands like Parachute, 

Parachute Advansed, HairCode, Fiancée, Caivil, Hercules, Black Chic, Code 10, Ingwe, X-Men, Sedure, 

Thuan Phat and Isoplus. 

 


