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2002-03 (Amount in Rupees Million)

Particulars Three Months Ended Annual 

Jun. 30, 02 Sept. 30, 02  Dec. 31, 02 Mar. 31, 03 FY03 

Total Revenue 1,824 1,962 2,062 2,020 7,868 

Total Expenditure 1,614 1,762 1,776 1,846 6,998 

Finance Charges 5 4 3 (1) 11

Gross Profit after Finance Charges 205 196 283 175 859 

but before Depreciation and Taxation 

Depreciation 37 36 113 34 220

Profit before Tax 168 160 170 141 639 

Minority Interest - - - (1) (1)

Profit before Tax after Minority Interest 168 160 170 142 640 

Provision for Tax (Current) 18 13 22 25 78

Profit after Tax (Current) 150 147 148 117 562

Provision for Tax (Deferred Taxation) 15 17 9 (41) -

net off write backs

Profit after Tax 135 130 139 158 562

Dividend on Redeemable - - 12 - 12 

Preference Share Capital

Profit after Tax after Preference Dividend 135 130 127 158 550

Equity Share Capital 145 290 290 290 290

Earnings per Share - Annualised (Rs.) 37.2 18.0 17.6 21.8 19.0

Interim Dividend declared per share (Rs.) ** 0.75 1.00 1.00 - 2.75

Final Dividend declared per share (Rs.) - - - 2.00 2.00

Total Dividend declared per share (Rs.) 0.75 1.00 1.00 2.00 4.75

** The first interim dividend of Rs. 1.5 per share was declared on the pre-bonus equity share capital of Rs. 145 million. In order to facilitate correct comparison, the 
dividend per share for this first interim dividend has been worked out with reference to the enhanced equity share capital of Rs. 290 million.

CONSOLIDATED 
QUARTERLY FINANCIALS 

2003-04 (Amount in Rupees Million)

Particulars Three Months Ended Annual 

Jun. 30, 03 Sept. 30, 03  Dec. 31, 03 Mar. 31, 04 FY04 

Total Revenue 2,099 2,230 2,326 2,262 8,917 

Total Expenditure 1,897 2,036 2,123 2,086 8,142 

Finance Charges 5 3 - 4 12

Gross Profit after Finance Charges 197 191 203 172 763 

but before Depreciation and Taxation 

Depreciation & Amortisation 31 34 34 31 130

Profit before Tax 166 157 169 141 633 

Minority Interest (5) (5) (4) (4) (18)

Profit before Tax after Minority Interest 171 162 173 145 651 

Provision for Tax (Current) 25 20 18 (3) 60

Profit after Tax (Current) 146 142 155 148 591

Provision for Tax (Deferred Taxation) 5 7 7 (18) 1

Profit after Tax 141 135 148 166 590

Dividend on Redeemable 23 - - - 23

Preference Share Capital

Profit after Tax after Preference Dividend 118 135 148 165 566

Equity Share Capital 290 290 290 290 290

Earnings per Share - Annualised (Rs.) 16.3 18.6 20.4 22.7 19.4

Interim Dividend declared per share (Rs.)* 1.5 2.0 - 5.0 8.5

Total Dividend per share (Rs.) 1.5 2.0 - 5.0 8.5

*This consists of 3rd interim dividend of Rs. 2.5 per share and 4th interim dividend of Rs. 2.5 per share on the pre- bonus equity share capital of Rs. 290 million.
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Some statements in this Annual Report describing the projections, estimates, expectations or outlook may be forward looking. 

Actual results may, however, differ materially from those stated on account of various factors such as changes in government 

regulations, tax regimes, economic developments within India and the countries within which your Company conducts its business, 

exchange rate and interest rate movements, impact of competing products and their pricing, product demand and supply constraints.

MORE ABOUT 
MARICO

Parachute is the world’s largest packaged coconut oil brand. 

Marico uses 1 out of every 25 coconuts grown in India, and 3 nuts 

of every coconut tree in India.

1 out of every 10 Indians is a Marico consumer.

Marico’s brands enjoy a leadership position (No. 1 or No. 2) in their 

respective categories.

Marico is now No. 2 in the hair oil market (up from No. 5) with the 

success of new products - Parachute Jasmine and Shanti Amla.

Marico sells over 56 million consumer packs every month. 

Marico reaches over 1.2 million retail outlets. 

Marico’s distribution network covers almost every Indian town with 

a population over 20,000.

Overseas sales franchise of Marico’s consumer products is one of 

the largest among Indian companies.

Marico’s turnover and profits have been consistently growing over 

the corresponding quarter of the previous year - turnover for the past 

14 quarters and profits for the past 18 quarters. 

Marico has been distributing dividend every quarter for the past 

13 quarters in a row.

Marico’s ROCE has been consistently above 30% for the past 

ten years.

thMarico ranks 15  among the top 200 corporate houses in India 

in terms of ROCE (Business India Survey - November 2003).

th thParachute (30 ) and Saffola (80 ) are amongst India’s 100 Most 

Trusted Brands (Brand Equity Survey - The Economic Times 

- December 2003).
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