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Saffola adds healthy spreads to its range;
launches mayonnaise, peanut butter

Vith thix forey fato healthy spreads, Marico is strengthening fs footiold in
the healthy foods and ready - fo- st segreat.

e the Last two years, we have poticed a couple of prominent trends in
corsurmes hehaviour, owing tothe COVID pandembe. One, with work from home
demmanding mene Lime, 4 need lor conveniencs his emerped.

Two, the pandemic has browght the foous on health and fitness, thus, people
have started lookang for healthy altematives, This has bed to a streng demand
Tor Bpaditry, but ready - to-o01 (RTE} and delicious snacking opiond. Thene iy
also a sizable demnand for snackable e that £ info the Buld schedales of
sy endbusixits,

Revopniskng this, Mumbsd - based consumer geods company Matico s
expanding its healthy food portiolio, under the Saffola banner. The Latest
additions to ihis range include Saffola Mayonnatse and Saffola Peanst Butter
With thils foray into healtly speeads, Marico ks strengibening ios feathobd i the
healthy foods and RTE segment.

Sanfay Mishia, chiel operating officer - India buiiness, and chiel executive
aflicer - new basiness, Marioo, sald, “Owver the past fow years, Saffola has
becoeme 3 madnstay in the Indian healthy seacking nearket. The brand is now
symonymoss with healthy prodoces that don’t compomise on Laste.”

"l are extrernely deliphted bo introduce Saffols Mayonnaiee and Salioly
Peanst Butter, in our bid techamplon this category, Witk this launch, we alm 1
becoa the po-ta choloe for bealih amd finess conschous Indivduals, while
consistently delivering superior quality that Saffola, s a brand, is known and
trusded for,"”

Saffola Mayonnatse (s a bealily epgless offering made with milk cream, and ks
enthched with vitaming A, [ and E Saffols Peatat Butter replaces pelined g
with jaggery. It his $1 per cent RO protein and no refined sugar. 18 will be
available in rwo variants, ‘Crunchy” and "Coeany’,

safiola Mayennatse and Pranat Butter are cusrenthy avallable on all majos ¢ -
codrimerce platforms, and will be launched on other chanmels in a phased
e,

Miarico has Been innovating in the healthy foods snd immmanity - boost log
catepory. It has products like honey, dhyawanprash, cots, no-maida noodies,
soya chunks, apart from its most prominent edibde olls that are positioned to
oeg thse eart bealthy,

The mayonnalse market in India has many domestic and international brands,

Imetesdirg Vieeba, Fun Foods, Wingreens and Hellmans's. Mearnstille, the peanut
Iusteer enacked b also evolving last. Saffolas competitar in the ofl market 2 ITC

Sundrop. Masry smaller plavers inchude The Whiola Truth, Pistels and Alpine.



