LEARNING WITH SHANTI DIDI

Marico's Angrezi Mobile Paathshaala, a mobile phone-based tutorial, for Nihar Shanti Amla
helped the brand increase its awareness among consumers by almost six times

BACKGROUND

Marico lsunched & campaign Tar its brand
HMikar Shanti Amila to oreate an dentity af
its 0w, and give people & veritabde reason
Slher than price to buy it A< a partof this
imitiative, the brand launded a mabile
phanebased tutorial - “Angrez Mabile
Paathshaala’ a missed call-based English
learmirg platfanm

THE OBJECTIVE

= The brand needed 1o gain from ruiral
packets af key markets

« These mariets are traditional media dark
markets where TV or Print does not readh
ard molbile i the onby medium B aving
widespresd praliteration

= The audience had to engage with the
brand to make it an indspersable part af
L ivesir lives

= The brand wanbed consumerns 1o have a
feeling of pride when they purchased the
product

THE EXECUTION

The “Angrez Mobile Paathehasa” platform
desigimsd was ta have “self-teaching”
madubes to be deliverned througih a o bike
v ioe-based platform™ One just had to
give a misted call on a tall free pumber. A
character “Shanti Didi’ was created who
toak dhildren through nine basic English
maddubes it a fure-Tilled manrer. Each
madube Rad 8 specilic topie ranging Team
learnirg names of animals and birds in
Ergylish in ywear anve ta the additian of mine
ather modules wit b value-based English
waords like sarry, thank you, etein the
secand wear. The content was ofeated in
oo labar ation with esxgperts in child ren’s
education Brand benalits were subit by
inconporated within the educational content.

THE RESULTS

Apart Trom Consumes enthusiasm, the brand
Lo Pruge ahills in soonet Spon Larsous
awareness for the brand shot up by almast
5 i tines amongst content consunerss and
Bt oalion with the cause af education
arew by 42% Till date, the brand has
received around B.91.378 calls.

“Mihar SF ) ‘s ‘Angrezi
Mobile Paa haala' which is
India's first English education

module on mobile campaign was
received with immense enthusiasm
by our consumers in rural | ndia.
This platform gives the brand the
opportunity to reach out to our
consumers in media dark markets
and provides free English education
to them on mobile. Nikar Shanti Amla
ole of an enabler in bringing
I society by dedicating itself
owards the cause of cation. The brand, by being
associabted with a cause of this kind, makes consumers
proud of choosing Mihar Shanti Amla. This initiative also
makes education accessible to her, just a click away on
the maobile where she and her kids can learn English,
something which otherwise seemed like a distant dream

for some."

Anuradha Aggarwal

Chief Marketing Officer, Marico Limited
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